Auxiliary Services & University Housing: Strategic Focus Areas 2015-2016

GOAL #7: Develop and sustain a climate of continuous improvement within the University Bookstore that supports student
success, academic excellence and the University’s transformation into a comprehensive public institution.

Strategy # 1 : Collaborate with other university departments and divisions.
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Strategy # 2 : Improve marketing and outreach to the university community about the products and services offered through the GSU Bookstore.
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Strategy # 3: Administer annual survey to solicit feedback from the university community regarding their satisfaction with the services and products available through



the GSU bookstore as well as their recommendations for the future.
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